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Smoking is the #1 Cause of Preventable 
Death and Disease in the U.S. and Colorado 
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• Tobacco kills more than 480,000 people annually – more than AIDS, 
alcohol, car accidents, illegal drugs, murders and suicides 
combined.

• Life expectancy for smokers is 10 years shorter than for 
nonsmokers. 

• Most teens who use tobacco will get hooked.  3 out of 4 teens who 
smoke cigarettes in high school will still be smoking as adults. 

• Smokers earn 20% less than their non-smoking colleagues. 

• Each year our country loses nearly 2x the number of lives to 
smoking than have been lost to COVID-19. 
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Tobacco Use & Kids – THE EPIDEMIC
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Tobacco Use & Kids – THE EPIDEMIC 

6

Then and Now
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Flavored Tobacco Products Are Putting 
a New Generation of Kids at Risk
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The Tobacco Industry Has Known for 
Decades that Flavors Attract Kids

“It’s a well-known fact that teenagers like sweet
products. Honey might be considered.” 

-Memo to Brown & Williamson, 1972

“Make a cigarette which is obviously youth oriented. 
This could involve cigarette name, blend, flavor and 
marketing technique....for example, a flavor which 
would be candy-like but give the satisfaction of a 
cigarette”

-R.J. Reynolds Memo, 1974

“Cherry Skoal is for somebody who likes the taste of candy, if you 
know what I’m saying.”

-U.S. Smokeless Tobacco Sales Representative, 1994
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“We don’t smoke that s_ _ _. We just sell it. We 
reserve the right to smoke for the young, the poor, 
the black and stupid.”

R.J. Reynolds executive’s reply when asked why he didn’t smoke according to Dave 
Goerlitz, lead Winston model for seven years for R.J. Reynolds.] Giovanni, J, “Come to 
Cancer Country; USA; Focus,” The Times of London, August 2, 1992.

RJ Reynolds American Executive 
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Targeted Marketing in Denver
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Targeted Marketing 
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• 81% of youth who have ever used a tobacco product, starting using with a 
flavored product   

• 72% of current youth tobacco users used a flavored product in the past month

Flavored Tobacco Products Are Designed 
to Hook Kids

Source: Ambrose et al., JAMA, 2015
Rose et al., Tobacco Control, 2019
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More Kids Who Use E-Cigarettes Are 
Becoming Addicted
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We know how to reverse this trend.
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Age of 
Sale 21

Tax

Flavor 
Ban Smoke-free 

Policy

Retail 
Licensure 

Funding
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Who Decides
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We Need Your Help!
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FlavorsHookKidsDenver.org
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Take Action 
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